














Technology plays an integral 

role in our lives, but undergoing 

a digital detox can have surprising 

bene�ts: in as few as three days, 

people’s posture begins to change, 

they become more approachable 

due to better eye contact. If that can 

be accomplished in just three days, 

what can happen in ten? At the start 

of the 2017-18 school year we set 

out to answer this question through 

a tech-free rite of passage at the Tuli 

Game Reserve, where our students 

ditched their tech to instead focus 

on activities designed to evoke new 

understandings of holistic health, self 

awareness, effective communication, 

environmental stewardship, and social 

responsibility. The exercise proved to 

be a tremendous success, with many 

of our students stating they wish to 

continue devoting time in their daily 

routine to being tech free.

Rite of Pa�ageTe� Fr� For the first time in 
years, I didn’t have to 
constantly think about 
what’s going on in 
the world, email, text 
messages or Facebook.

-Julia  G.
Phones

allowednot
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Spectacular sunsets are one 
of Botswana’s hallmarks.

Students gather for a photo after successfully 
completing their Rite of Passage

Students and staff engage in an evening 
pre-dinner ritual.

Ina, Amelie, Adi, Lily-Wai, and Shamsia 
snap a selfie. 

Lessons this term covered many aspects of Botswana’s 
ecosystems, including the importance of termites
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My double lifeMy double life
by Julia Gwiozdzik

WHAT BOTSWANA TAUGHT 
ME ABOUT BALANCE

Time goes by. I read one article. 
Scroll, scroll, scroll. I text people 
thousands of kilometers away 
from me. Scroll, scroll, scroll. I 
read another article just to make 
sure I have something to talk 
about tomorrow. Couple more 
scrolls, maybe I’m missing out on 
something. I must be. The world is 
changing so fast that this is the only 
chance I have of keeping up with it. 
I have to scroll.

So I do it, with about one hundred 
tabs open, switching between them, 
Snapchat stories, my Facebook feed 
and a vlog on Youtube that makes 
me forget where I am.

Days and months go by, the world 
gets blunt and I’m lost, trying to be 
in two places at once. Information 
is easily accessible, and it’s getting 
harder and harder not to drown in 
it. We are constantly searching for 
changes, new things that will make 
our lives more interesting.

The internet provides all of that: 
with just a few clicks you can “be” 
anywhere you want. But are you 
really there? 

After almost a month spent in the 
bush of Botswana, without any way 
of communicating with the outside 
world, I now realize that being in 
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After embracing the whirlwind 
that is India, our students probably 
felt they’d arrived on another 
planet during their �rst week in 
Japan. Whereas India might be a 
“subcontinent of garbage,” city 
streets in this island nation are 
spick and span. It is a country of 
order and precision: T rains run on 
time. People bathe at home, not 
in rivers. Cows do not (typically) 
idle in downtown areas. In Japan, 
you have time to breathe. To take 
in your surroundings. To live in the 

moment and appreciate the unique 
beauty that encompasses you.

Invigorated by their surroundings, 
our students once again dove 
into their coursework, working on 
meaningful personal projects that 
allowed them to explore Japan’s 
culture in their own creative ways. 
They created claymation clips to 
learn about health and endocrine 
systems; they practiced their 
drawing skills to learn about the 
ancient Japanese art of tattooing; 

they created their own language 
curriculum and taught a new 
language to their peers; and they 
created a student-run newsletter to 
learn journalistic writing, editorial 
skills, and the English language 
itself. These are just a small 
sample of the many ways they 
chose to personalize their learning 
here, and a testament to the 
newfound freedom offered by the 
Changemaker Curriculum.

Hiroshima, our host city, proved to 
be just as beloved by our students 
this time around as in our previous 
visit. It also proved to be the ideal 
place for students to focus on 
their teacher-led modules, which 
included a look at Japan’s nuclear 
debate (including a discussion 
with several hibakusha (explosion-
affected people)), the effects of 
advertising on Japan’s population, 
and the importance of conscious 
consumerism in the face of 
over�shing.

It wasn’t all work, however. This 
blissful term included a little bit 
of everything when it came to 
recreation. There was ice skating 
and snowball �ghts to go along 
with mochi making and anime 
binges. Students worked up a 
sweat and let off steam during 
aikido and kendo sparring matches. 
And a visit to Japan wouldn’t be 
complete without at least one visit 
to a karaoke bar and the world-
famous Robot Restaurant, naturally.

Some terms come and go too 
quickly, leaving you wanting for 
more. Japan is one of them. For 
many of our students, it’s such a 
cultural wonderland they �nd it hard 
to leave, even when tempted with 
the familiar comforts of home. For 
them we’re guessing it’s not so 
much sayonara as until next time.

Julia, Soeun, Zaki, Corinna, Kien, and Adi visit 
Kyoto’s Arashiyama bamboo grove
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For their weXplore, students 
headed north by train to Tokyo, 
where many of the ad campaigns 
they’d seen throughout their time 
in Japan originated. The weXplore 
began with a visit to ZO Digital, 
where students reviewed marketing 
case studies to learn about the 
successes and failures of familiar 
brands. For a change of pace, 
students then paid a visit to the 
Tokyo Technology Marketing Fair, 
where they had an opportunity 
to see �rsthand the new wave of 
gadgets and software being used 
by marketers worldwide.

Next they headed to Shibuya, 
possibly Japan’s most famous 
neighborhood, to walk the streets 
with Marketing Consultant Ed 
Thompson, who pointed out the 
various strategies brands use to 
market their products. Finally, 
students met with a marketing head 
from EAT Creative, a consultancy 
who specializes in helping foreigners 
bridge the marketing gap and 
communicate appropriately to 
Japanese consumers. He shared 
with our students some of the 
projects they are working on, the 
thinking behind them, and the real-
world challenges they face making 
them happen.

The Japanese people don’t 
see marketing as something 
like engineering or finance 
that can be taught in school. 
Sensitivity to customers’ 
desires is learned through 
hard work and experience.

-Zaki Ahmed

After returning to Hiroshima, 
participating students set out 
internalizing everything they’d 
learned and re�ning their �nal 
presentation, a �ve-minute product 
pitch that provided a description 
of process and rationale behind 
its target audience, mode of 
advertising, and how they will 
evaluate the effectiveness of the 
marketing commercial. Students 
who chose to work on the Radiation 
Effects Research Foundation project 
chose to market the radiation 
research done by RERF through 
social media posts and YouTube 
videos. Impressed by their work, 
RERF invited some of the students 

!

!

!!! !
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to stay on as social media “interns.” 
The Mazda marketing team chose 
to create a two-minute commercial 
and worked on future-forward 
branding for Mazda, as we approach 
the age of the driverless car.

Both projects showed just how 
much our students had learned 
during their time in Japan, quite the 
feat in a country that is notoriously 
hard for foreign marketers to crack. 
The �nal marketing strategies were 
more than 35 pages in length, and 
both Mazda and RERF came away 
impressed by the professionalism 
of our students in their written and 
oral communications.
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Reason number 148,949 why 
it’s good to be Japanese: With an 
average life span of 83.7 years, 
people in Japan continue to outlive 
those in every other country, 
and Japan has now ranked #1 in 
life expectancy for over twenty 
years. Most experts agree that the 
Japanese diet of �sh, vegetables, 
and fruit plays a major role in 
this longevity, but this steady 
consumption of seafood comes at 
a price: many of the �sh, oysters, 
and eels that are popular delicacies 
here have experienced devastating 
population reductions over the 
years, the result of decades of 
over�shing, pollution, and oceanic 
changes.

This term one of our project-based 
learning modules focused on 
conscious consumerism, giving 
our students a chance to explore 
the delicate relationship between 
Japan’s human geography and 
its aquaculture industry. As part 
of the module, participating 
students attended a variety 
of cooking classes that taught 
them how to prepare delicious 
yet environmentally conscious 
meals, like sushi, okonomiyaki, 
and washoku. At the end of the 
term, students put their newfound 
culinary skills to the test by 
preparing an environmentally 
conscious seafood meal for 
everyone in attendance at our 
Project-Based Learning Showcase.

Conscious
Consumerism

Washoku (Traditional Japanese food) 

Active Literacy 

Research Methods

Scientific Concepts

Human Geography

Leadership

Environmental Impact 
Statements

Learning Targets
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With an array of profound life 
experiences in Asia and Africa 
under their belts, our students next 
descended on Europe to close 
out the year in two Mediterranean 
countries: Greece and Spain. This 
term, more than our other three, 
required students to draw upon 
the life skills they had learned 
throughout their time at THINK 
Global School and strike a balance 
between completing their personal 
project, participating in our teacher-
led module on ethnic con�ict & 
ethnicity, and for the many who 
chose to do so, preparing for and 
taking the Advanced Placement 
(AP) exams. To ensure their time in 
Greece and Spain was an enjoyable 
one, an array of fun activities 
were planned highlighting the rich 

cultures and beautiful terrains 
Greece and Spain are famous for.

Throughout their time in Europe, 
our Changemaker students focused 
on exploring ethnicity, identity, and 
con�ict resolution as it relates to 
the refugee crisis in Greece, their 
own countries and identities, and 
the identity of the Basque region.

Ava and Shamsia discuss their fashion 
show at the end-of-term showcase

Changemaker students at 
graduation in Bilbao

Students learn about Greek traditions 
during a festive dinner in Athens 
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The final term of the school 
year allowed us to explore an issue 
that was just beginning to unfold 
during our 2015 visit to Athens: the 
European Migrant Crisis.

Fueled by protracted wars in Syria, 
Iraq, Libya, and other countries, an 
alarming rate of refugees began 
crossing the Mediterranean Sea in 
2015 for a new life in the European 
Union, with thousands landing on 
Greece’s sandy beaches each day. 
That year, over one million refugees 
braved the tumultuous sea current 
to escape the horrors of their 
homeland, presenting incredible 
logistical challenges for a country 
already struggling to deal with an 
economic meltdown.

Time has passed and the number 
of refugees arriving on Greece’s 
shores has declined signi�cantly, 
but a dif�cult question remains to 
be answered: How do we integrate 
in a world of different ethnic 
groups?

To tackle this question, students 
used literature circles, research, 
and real world experiences to 
better understand the ideas of 
ethnicity, identity, nationalism, and 
the con�icts that can arise due to 
them. Students divided into teams 
and were given the freedom to 
demonstrate their learning of ethnic 
identity and con�ict as they saw �t 
through a summative project, with 
the requirement they decide on a 
concept in Greece and expand on 
it in Spain as their studies switched 
to the Basque identity.

Syrian refugees arrive in Greece

Basque Traditionsand 
The Refugee Crisis 

Processing and 
Comprehending

Active Literacy

Anthropology and 
Sociology

History, Institutions, and 
Traditions in Society 

Learning Targets
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Introduction

A�ensto Our students were introduced 
to traditional Greek culture and folk 
traditions through the delightful 
Za�ro Experience, a family-owned 
restaurant in downtown Athens that 
offers sweeping views of the city 
and sea. 

During the festive evening, 
students learned how to stone 
grind �our for making bread and 
create olive oil using a traditional 
press. And of course, an evening 
in Athens wouldn’t be complete 
without a little folk dancing and 
plate smashing, two traditions our 
students were happy to take part in.

Greece had no shortage of incredible food

Adam joins students in a festive dance
When in Rome.. 
(or Athens in this case)

Students grind flour for bread
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Homestays
TO GET AN AUTHENTIC 

TASTE OF THE BASQUE LIFE, 

A HOMESTAY EXPERIENCE 

WAS ARRANGED FOR OUR 

STUDENTS OVER THE COURSE 

OF A WEEKEND IN BILBAO, 

SPAIN. THROUGH CASUAL 

CONVERSATIONS EN ESPAÑOL 

OVER HOME COOKED MEALS, 

OUR STUDENTS WERE ABLE 

TO COMPARE AND CONTRAST 

THEIR EXPERIENCES BETWEEN 

THEMSELVES AND THOSE 

WHO CALL BILBAO HOME, 

AND FILL IN THE BLANKS ON 

EVERYTHING BASQUE ALONG 

THE WAY. A SPECIAL THANK 

YOU TO ALL OF OUR HOMESTAY 

FAMILIES FOR MAKING THE 

WEEKEND A MEMORABLE ONE!

Ryleigh and Charlotte

Alicia and Zara

Isabelle and Varvara Ina and Souen

Corinna and Maren

Cullen and Mak

Zaki and Justin

THINK GLOBAL SCHOOL162     SPAIN 163 















& Overa�Increased 
Satisfaction

With their summative 
assessments complete and 
personal projects turned in, our 
Changemaker students academic 
school year was of�cially at an 
end. In the weeks following their 
departure from Spain, we followed 
up with parents and students and 
asked them to weigh in on THINK 
Global School’s switch from the 
IB Diploma Programme to a place- 
and project-based curriculum. 
The response was overwhelming: 
transitioning to a curriculum that 
asked our students to answer 
complex questions to real world 
problems led to a noticeable 
increase in their engagement and 
overall parent satisfaction.

Those students have since 
moved on to the next leg of their 
educational journey, which includes 
terms in China, Oman, Costa 
Rica, and Greece. And our freshly-
launched Changemaker Cohort 2, 
consisting of thirty students from 
all over the world, all new to TGS, 
have begun exploring the modules 
discussed in this book themselves.

To learn more about a THINK Global 
School education for yourself or 
someone you know, visit 
www.thinkglobalschool.org to apply 
today.

Engagement
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On June 6th, the fourteen 
members of the Class of 2018 
completed their TGS journey by 
crossing the stage and accepting 
their diplomas from school founder 
Joann McPike in Bilbao, Spain. 
Each and every one of them 
ingrained something truly unique 
into our school’s culture, and they 
collectively exempli�ed empathy, 
grit, ubuntu, and the rest of our 
core values. As the �nal IB class at 
TGS, they went out on a high note, 

achieving a 100% pass rate on the 
IBDP exams.

All good things must come to an 
end, but that doesn’t mean this 
is goodbye. We look forward to 
following each of our graduates’ 
journeys as they set out to make 
the world a better place.Graduation!
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Year Joined: 2016
From: Australia

Countries Chido called home: 
Peru, Morocco, Canada, India, 

Japan, and Spain

Senior Quote:
 “If you can’t love yourself,

how in the hell you gonna love 
somebody else?”

Year Joined: 2015
From: Belgium/USA

Countries Andrés called home: 
Sweden, Bosnia and Herzegovina, 

Italy, Peru, Morocco, Canada, India, 
Japan, and Spain

Senior Quote:
“Though we travel the world over 

to �nd the beautiful, we must carry 
it with us or we �nd it not.”

CHIDO 
NYAKUENGAMA

CHLOË
FRASER

EDEN
HENBREY

Year Joined: 2016
From: Canada

Countries Chloë called home: 
Peru, Morocco, Canada, India, 

Japan, and Spain

Senior Quote:
“I did not care what it was all about. 
All I wanted to know was how to live 
in it. Maybe if you found out how to 

live in it you learned from that what it 
was all about.”

Year Joined: 2015
From: New Zealand

Countries Eden called home: 
Sweden, Bosnia and Herzegovina, 

Italy, Peru, Morocco, Canada, India, 
Japan, and Spain

Senior Quote:
“Memory is an imaginative 

reconstruction of experience.”

ANDRÉS DE LA 
SIERRA RENIER

- Henry David Thoreau - RuPaul
- Hemingway - Frederic Bartle�
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HELEN RAMOS 
NUFIO

Year Joined: 2014
From: New Zealand

Countries Elliot called home:
New Zealand, Costa Rica, Greece, 
Sweden, Bosnia and Herzegovina, 

Italy, Peru, Morocco, Canada, India, 
Japan, and Spain

Senior Quote:
“Only thing you need to remember, 

don’t run away.”

- Ta�i Mar - Fred Rogers

Year Joined: 2016
From: Guatemala

Countries Helen called home: 
Peru, Morocco, Canada, India, 

Japan, and Spain

Senior Quote:
“The child is in me still and 

sometimes not so still.” 

ELLIOT
WEIR

JENNA
RICE

- Susan Sontag -  Unknown

Year Joined: 2015
From: New Zealand

Countries Jenna called home: 
Sweden, Bosnia and Herzegovina, 

Italy, Peru, Morocco, Canada, India, 
Japan, and Spain

Senior Quote:
“I haven’t been everywhere, 

but it’s on my list.”

Year Joined: 2016
From: Singapore

Countries Kaymin called home: 
Peru, Morocco, Canada, India, 

Japan, and Spain

Senior Quote:
“Better an oops than a what if.”

KAYMIN
MARTIN-BURNETT
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